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Twentiv-seven of Malavsia's favourite brands are recofnised by Superbrands this vear.

Brands add mea

largest brand oromotional plat-
form and ooerates in more than
80 countries.

SUPEH‘HH&NDS is the world's

OriginallY launched in London in
1994 and Singaoore in 2002, the Su-
perbrands Programme dentines and
pa¥s tribute 1o leading consumer
brands and heios Mala¥sian companies
leverage the!r Superbrands status
through a multi-teered oromotional
platform.

Toda¥ at Le Meridien Kuala Lumour,
Superbrands celebrates the achieve-
ment of 7 of Mala¥Ysias favourite
brands.

More than 120 brand delegates,
guests and media partners gathered to
celebrate the success of these brands in
their brand categonies.

All of the brands earned the accolade
to be known as a Superbrand and can
use the Superbrands eold logo on their
advertising and marketing collateral as
well as product packaging.

This endorsement provides evidence
to existing and potential customers, the
media, embloYees, stakeholders and in

vestors of the standing that these 5Su-
perbrands have achieved.

This is the seventh Superbrands oro-
gramme in MalaYsia.

The brands particicating in the oro-
gramme were identified bY Mala¥sian
consumers as being thelr favourite
brand in a oroduct or service categor,

Research agencY The Nielsen Com-
panY conducted the research and the
results were based on the resoonses of
1,500 consumers aged 18 to 55 who
identified thesr favourite brand across
106 product and service categories.

At the event, DeoutY Domestic Trade,
Cooperatives and Consumerism Min-
ister Datuk Ahmad Bashah Md Hanipah
said private institutions, Such as ou-
perbrands MalaYsia, that insoired com
panies to achieve greater levels of
brand recognition were important in
the marketplace.

BY pushing comoanies to strive for
new heights, the resulting excellence in
their oroducts and services would be-
nefit customers, he added

Superbrands MalaYsia chief executive
Mark Pointer said it had commissioned

Smart Reader rides

SMART Reader Worldwide has again
been conferred Superbrands status,

DeputY Domestic Trade, Coopera-
tives and Consumerism Minister Datuk
Ahmad Bashah Md Hanipah oresented
the recognition to Smart Reader
Worldwide chief executive Dr Richard
Ong. Ong said the recognition gave ita
sense of oride and showed that it had
established a brand following.

“Smart Reader Worldwide is well-
known in the earlY childhood education
industr.

“But instead of resting on our laurels,
we continue to pave our waY to success
bY specialising in early childhood ed-
ucation and providing higher learning
opportunities at our SRI College.

“In the Years to come, we look 1o the
establishment of private orimarY and
secondary schools under the Smart
Reader brand.

Smart Reader Worldwide received its
first Superbrands status in 2003 from
former orime minister Tun Abdullah
Ahmad Badawi

&

Mark Pointer cavs brands need to
constantly evolve

third-partY consumer research so that
the selection of brands and theh
achievement of being recognised as a
Superbrand, was independent from the
Superbrands organisation

“The fact that these brands have
been voted bY MalaYsia's consumers as
being thew favourite brand 15 a test-
ament to the recognition and standing

The prestige and credibility that are
inherent in the Smart Reader brands
have led to the companY beine con-
ferred the Superbrands status all these
Years.

As an addition to Smart Reader
brands, Smart Reader Worldwide ini-
tiated the Smart Reader Kids Islamic
and Smart Reader Kids Mandarin Medi-
LI D OET 2IMTimiEs.

Under the Smart Reader Kids Islamic
concept, the Smart Tadris offers an
Islamic preschool curriculum that

ning to lives

that these brands have in the market.
These are trulY exceotional brands that
are at the forefront of consumer con-
selousness,

The research showed the over-
whelming maloritY of consumers (73
per cent) believe that a brand disolay-
ing the Superbrands logo oprovided
them with assurances on brand qu;lli't'!l"
and reputation.

Also, 84 per cent of respondent said
theY were more likelY to consider buY-
ing oroducts and services from a brand
that had received endorsement from
Superbrands

Pointer said: "The research results
demonstrate that the Superbrands
oo does a lot 1o build brand equity,
mostlY in terms of its reoutation, and
{s abilitY to stand out from other
brands in the category, something that
ts more imoortant in crowded categor-
5 SuCh as consumer goods.

"Hence, such an award would rep-
resent a @ood return on investment in
terms of increasing sales for the
product and the margin on those
sakes.

wave of success

boosts children's abilitY to understand
the fundamentals of Islam,

Designed and developed bY experts
from Mashid Negara — Ustaz Mahadi
Dahlan, Ustaz Mohd Zuhairee Mohd
Yatim and Ustaz Muhamad Faisol
Munlir — the Smart Tadris curriculum is
in accordance with the National Ed-
ucation PhilosoohY, National Pre-
school Curriculum Standard Standard
Curriculum for PrimarY School and J-
OAF.

The ro¥al oatron of Smart Reader
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Superbrands s an exclusive oro-
gramme for established consumer
brands. Participation in the Suoper-
brands orogramme is bY invitation onlY
and it orovides a mark of excellence and
recognition that the brand has estab-
lished the finest reputation in its field.

Al the same time, it acknowledees
the emotional and tangible benefits
that the brand provides 1o customers,
and boosts thelr confidence that theY
are making the reht brand choice.

‘Brands need to add meaning to
peodle s lives.

"How a brand resonates with its
audience and the extent to which the
consumer trusts the brand is orucial
Brands need to constantly evolve and
sta¥ relevant to maintain brand loYalty.

‘Creat brands such as 100PLUS.
7-Eleven, Avon, Bausch & Lomb and
Kleenex do this and that's whY con-
sumers identilyY with them and think of
them as their favournte brands.

“Think of Your own favourite brand.
You know what it does and what need
it fulfils. It alwa¥s meets Your expect-
ations and You trust it imolicitly.

Kids |slamic is Rala Muda Perlis Tuanku
SYed Faizuddin SYed Siraluddin Ja-
malullall and the honorarY adviser Is
the 'mam besar of Mashd Wila¥ah
Persekutuan Zakariah lsa.

The Smart Reader Kids Mandarin
Medium programme enables children
to develop a strong foundation in
Mandarin during their formative Years
and Is ideal for children who intend
to enter Chinese national-tYpe
sChools.

=+ Continued next pake
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Consumers are loyal followers

“*+ From Pale¢e 20

Educationist and pedagogical experts
with experience in early childhood ed-
ucation uodate the Smart Reader Kids
curriculum, namelY Smart Reader En-
glish, Smart Math and Smart Scence
sublects.

As a result, the comoany has for the
past decade established a sense of trust
and lo¥alty in consumers for its Smart
Reader brands. There are more than 300
Smart Reader Kids franchise centres na-
tionwide and another 150 eglobally.
Smart Reader Worldwide was named as
one of the most trusted brands at the
Reader s Digest Trusted Brands Awards
2013.

Smart Reader Worldwide received The
Bizz Be A Legend Award. The award
represents the highest honour bestowed
bY the World Confederation of Busi-
nesses on organisations that had re-
ceived The Bizz Award, Peak of Success
Award and BeYond Success Award.

Smart Reader Worldwide is the onlY
organisation reoresenting MalaYsia to re-
ceive this honour in Mexico.

For details, call 03-62795555 or
SMARTLine at 1-300-88-5555, visit
www.smartreaderkids.edu.my or
www.smartreader.edu.my, Facebook
at SmartReader or Twitter at
Smart_SARW or share feedback at
smartreader-kids.blogspot.com

Smart Reader
Worldwide chief
executive Dr
Richard Ong
{second from left)
receivink the
Superbrands
reconition from
Depurv Domestic
Trade, Cooperatives
and Consumerism
Minister Datuk
Ahmad Bashah
Md Hanipah.

omart Smart Reader Kids® - e | a,  *Smart Reader Kids™ has helped fo improve my daoghter’s
Reader (Mandarin Medium) ok e Tty reading skilfs, She can read a story book by herself and has
Méndarine shown great interest to learn another language.”

L B o Chitra Gunagesian & Shivapeakash,
- - perend; of Bl ana
Smart Reader Kde® (Taman Munsyl [orakim, Johor Eahru)
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“We are glad that oar chitdren enjoy studying at Smart Reader
Kids™. Ax a resull of the teaching and leerning metbod apalied
there, they have become more proactive and made good
progress in their studies,”

Faisal Bin Abdul Hamig & Avihah Binn Almgt,
parents of Arll \ioar & Firas Falg
Smart Feader Kids® [Bardar By Udz, ‘ohor Bannu
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ONLY SMART READER KIDS" CENTRES NATIONWIDE
ARE AUTHORISED TO CONDUCT THE
SMART READER* ENGLISH PROGRAMME
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er and an established brand name

in the vitamins and dietary sup-
plements (VDS) market. The VD5 mar-
ket is experiencing fast growth driven
bY rising health consciousness among
consumers and a greater willingness to
self-medicate.

Awailable in more than 1,100 retail
outlets, including ocharmacies, in
MalaY¥sia, Blackmores has oroduct of-
ferings for all segments of the market,
from pregnant mothers to children, and
adults right up to senior citizens.

Blackmores is oresent in Singapore,
Thailand, Hong Kone, Taiwan, Korea
and China.

Blackmores Mala¥sia has been
awarded the Superbrands status for
three consecutive Years (2011 to this
Year) and also recognised as the most
trusted vitamin and suoolement brand
in the 2012 Reader 's Dicest most trust-
ed surveY.

Blackmores Mala¥sia also won
recognition from the Cuardian Cus-
tomer Choice Awards and the Watsons
HWB Awards, for oroducts like fish oil,
multivitamins, vitamin C and @lu-
cosamine.

The compan¥'s success stor¥ began
in the 1930s with 2 man named Mau-
rice Blackmore. An English immigrant
in Australia, he believed that the keY to

B LACKMORES is an industrY lead-

a person s wellbeing laY¥ in the healing
properties of herbs and minerals.

He oropagated a holistic aporoach to
healthcare based on naturopathic orin-
ciples.

He was an advocator of drugless
therapies, focusing instead on imorov-
ing the ever¥da¥ elements that can
affect the wellbeing of minds and bod-
ies: sieep patterns, stress levels and
dietary and lifestYle habits.

He established clinics offering treat-
ments based on these naturopathic
principles, and published newsletters
and health bulletine to educate the
public on natural health.

Since its founding over 80 Years ago,
Blackmores has pushed boundaries
and chalienged norms to deliver
healthY peoole and a healthY planet.

It was the first to orovide consumers
with personalised services, such as free
naturopathic advisorY service. It estab-
lished Blackmores Institute with the
purpose of it becoming a centre of
excellence in complementary
medicines, health research and edu-
cation.

RecentlyY, Blackmores launched a
conceot store in MalaY¥sia that has
naturcoath consultants, TheY will pro-
vide an assessment of peoole’s 's needs
bY reviewing their diet and lifestYle
patterns. The stores are at Mid ValleY

Bl'ﬂdl:mﬂrﬂ Malavsia h‘ﬂs bﬂ'ﬂ
awarded the Superbrands status for
three consecutive vears

Megamall in KL and OQueensba¥ Mall in
Penang.

The Blackmores concept store serves
as an education and information hub
for natural and holistic healthcare, and
offers eift boxes and collection of loY-
alty points.

The store will feature Blackmores

A boost for brand and your health

vitamins and suoolements,

Consumers can access Blackmores
health advisorY service, which provides
health advice, via its hotline, 03-
79550993, and email healthadviso-
rYablackmores.com.my

It is suooorted bY naturooaths and
health consultants from whom con-
SUMErs can receive advice.

The naturopaths and health consul-
tants also helo consumers put to orac-
tice a holistic anoroach in their lives.

Blackmores has a strong commit-
meént to providing customers with
quality,

Their products meet or exceed the
expectations of customers as well as
comolY with regulator¥ requirements.

Blackmores supports the industry
regulations and has processes in place
to maintain comoliance with the rea-
ulations.

Its quality assurance processes in-
clude research to assess evidence 1o
support claims and the products are
made to exacting pharmaceutical man-
ufacturing standard requirements un-
der the international Pharmaceutical
Inspection Convention and Pharma-
ceutical Inspection Cooperation
Scheme standards of Good Manufac-
turing Practice.

More than 3,000 stability tests are
performed each Year with all suooliers

thoroughlY audited and all raw ma-
terials used are assessed and quality
aooroved.

It aspires tO embDOWer CONSUMEers
with heaith knowledge so theY can
make decisions about thelr health. It
aims to become peoole s first choice in
healthcare supolements. Blackmores
achieves this bY translating the com-
pan¥'s heritage and knowledge into
innovative healthcare solutions.

Blackmores remains committed to
pralecting its orimarY brand elements
of reliability, effectiveness and affable
services through research and devel-
ooment Drogrammes.

Each Year, Blackmores soends
around AS2 million on research, de-
velooment and innovation.

- In 1988, Blackmores soonsored the
record-breaking voYage, and suoolied
sunblements to Ka¥ Cottee, Who be-
came the first woman to sail solo non-
stoo around the world.

» Marcus Blackmore ND was the
chairman of the Heart Research In-
stitute In S¥YdneY from 2006 to
2010.

« In earlier Years, Blackmores biggest
selling oroduct was the herbal and min-
eral toothpaste.

» Blackmores was the first companY
in Australia to develop natural, cruelty-
free personal care products.

Malaysiax!\"n*

re-inforce
Blackmores as
their Superbrand
choice for the

3rd time

We are grateful for your trust in us.

Blackmores, one of the leading natural health brand, improves
people's lives by delivering natural health solutions for more
than 80 years, to become the Malaysian’'s choice in healthcare
and a Superbrand for the third time in a row. Our quality
products along with reliable naturopathy advisory service
provide Malaysians the ability to take control of, and invest in
their heaith and well-being.

Thank you for your trust in us.

FREE HEALTH ADVISORY SERVICE
Blackmores (M) Sdn Bhd (201549-U)

03-7955 0993 (Mon-Fri, Sam-5pm)
healthadvisory@blackmores.com.my
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